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        Department of Commerce 

Programme Outcome 
 

After successfully completing B.Com Programme students will have 
 

 
PO 1 

After completing three years for Bachelors in Commerce (B.Com) program, students 
would gain a thorough grounding in the fundamentals of Commerce and Finance. 

PO 2 The commerce and finance focused curriculum offers a number of specializations and 
practical exposures which would equip the student to face the modern-day challenges 
in commerce and business. 

PO 3 The all-inclusive outlook of the course offer a number of value based and job oriented 
courses ensures that students are trained into up-to-date. In advanced accounting 
courses beyond the introductory level, affective development will also progress to the 
valuing and organization levels. 

 

Programme Specific Outcomes 
 

After completing B.Com students will have 

 

PSO 1 
 

Demonstrate an understanding of the concepts, principles, theories and arguments of 
their selected areas of study in the courses of commerce. 

PSO 2 Analyze and evaluate evidence in the commerce disciplines in support of an argument, 
proposition or solution to problems in organizations and in society. 

PSO 3 Demonstrate knowledge of microeconomic theory as its relate to markets Firms, 
Government policies and resource allocation . 

PSO 4 Use/Apply/Analyze business and economic problems and generate realistic solutions 
through the knowledge and skill gained throughout the program. 

Course Outcomes 
 

After successfully completing this course, students will be able to 
 

 
F.Y.B.COM  

Financial Accounting 

CO 1 Students are able to understand the Accounting Standards.  
CO 2 Able to solve problems relating to partnership and  
          Business combinations.  
CO 3 Liable for the preparation of financial statements.  
CO 4 Describe the main elements of financial accounting  
           information –assets, liabilities, revenue and expenses 

 
F.Y.B.COM  

 
Marketing 

CO 1 Students can understand basic concepts of marketing & 
       advertising.  
CO 2 Students can establish link between business, marketing and  
         advertising.  
CO 3 Knowledge of relevance of marketing and advertising in 
      modern competitive world. 
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F.Y.B.COM  
 

Management 
Principles and 

Application  
 

CO 1 Students can understand the concept of management and 

        new trends in management.  

CO 2 Development in leadership & communication skills.  

CO 3 Help the students to understand the concept of 

       management. Also expose the students to latest trends 

       in management.  

CO 4 Analyze organizational problems and generate realistic 

      solutions based on their learning, with respect to  

      the  current business environment.  

 
F.Y.B.COM  

 

Insurance  

 

CO 1 Analyze different products of general and life insurance 

        for their practical life.  

CO 2 Help the society to get benefit from insurance 

         as precautionary measures in distress  

CO 3  Undertake to become an agent as a future option  

         for their.  

 
 
 
 

F.Y.B.COM  
 

Economics  

 

CO 1 Apply the different concepts of demand, cost 

         and production.  

CO 2 Understand and gain analytical skills for understanding 

         market structures.  

CO 3 Gain basic knowledge of the operation of the business 

         economics  

CO 4 Apply an ethical understanding and perspective  

      to business situations.  

 
F.Y.B.COM  

 

Business 

Communication  

( English )  

 

CO 1 Develop Awareness regarding New Trends in Business 

         Communication  

CO 2 Students Know the Principles Of Effective 

         Communication & acquire Communication Skills.  

CO 3 Study Various Types Of Business Letters & Develop 

          Skills To Draft Letters  

CO 4 Acquaint with Modern Technology In Communication.  

 
 

 

 

S.Y. B.Com  

CORPORATE 

ACCOUNTING  

CO 1 Acquire knowledge on various types of shares and 

        debentures and accounting treatment of issues, forfeiture 

         and reissue of shares and issue of debenture  

CO 2 Gain knowledge on preparation and presentation of 

         Company Final Accounts in accordance with 

         requirements of Companies Act, 1956.  

CO 3 Acquire knowledge in types of amalgamation as per 

         Accounting Standard -14.  

CO 4 Use of Tally and practical training of Tally.  

 
 

S.Y. B.Com  

 

Fundamental of 

Entrepreneurship  

 

CO 1 Inculcate innovative ideas for their new initiatives.  

CO 2 Manage their own/family business in skillful manner 

          with new idea  coping with fast changing requirements 

         of the society.  

CO 3 Work together collaboratively for the startup of their 

         new business  instead of waiting for white collar job.  

CO 4 Knowledge about different Government scheme Like 

         Stand Up , Skill India, Make in India etc.  
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S.Y. B.Com  

 

Money and Financial 

System  

 

CO 1 Demonstrate the meaning and function of money, high 

         powered money, monetary and paper system, illustrate 

          various version of quantity theory of money.  

CO 2 Illustrate the meaning of inflation, deflation, stagflation 

         and reflection, identify different kinds of inflation, 

        causes  and effects of inflation on different sectors of the 

        economy, describe different measures to control inflation.  

CO 3 Explain economic growth and development, illustrate 

       Harrod-Domar and Solow’s growth model, distinguish 

        between economic growth and technical progress.  

 

 

 

 

S.Y. B.Com  

 

MACRO ECONOMICS  

 

CO 1 Knowledge of GDP,GNP,NNP, Personal and Disposable 

         income, Per capita Income, National income at current 

         and constantprices.  

CO 2 Knowing about Inflation-Causes of Inflation, Inflation 

        and interest rates, Social cost of Inflation, Remedies to 

        control of inflation  

CO 3 Advantage and Disadvantage of International Trade, 

         Ricardian Theory of International Trade, Terms of Trade 

         – Meaning, Types and its influencing factors  

 

 

S.Y. B.Com  

 

ENGLISH FOR 

BUSINESS 

COMMUNICATION 

 

CO 1 Understand the Concept Process, Importance and 

          Objectives of Communication  

CO 2 Develop Awareness regarding New Trends in Business 

          Communication  

CO 3 Students Know the Principles Of Effective 

         Communication & acquire Communication Skills.  

CO 4 Study Various Types Of Business Letters & Develop 

          Skills To Draft Letters. 

 

 

S.Y. B.Com 

 

 

BUSINESS 

STATISTICS 

 

CO 1 Identify and define basic statistics techniques which are 

          needed for studying in psychology and education the 

          educational data  

CO 2 Apply knowledge of statistical measures such as Mean, 

         Median and Mode for analysis and interpretation of data.  

CO 3 Develop skills and knowledge to apply educational data 

         through graphs for analyzing different descriptive 

         measures.  

CO 4 Concept of Dispersion ,Correlation and Regression. 

 

 

 

T.Y. B.Com  

Business Regulatory 

frame  

Work  

CO 1 Demonstrate knowledge and understanding of the 

          Business Regulatory Framework, which is currently in 

          operation in India.  

CO 2 Make applications of the legal implications to everyday 

          living and business activities.  

CO 3 Cause awareness and practice highest level of integrity 

           in business  transactions or any other contractual 

          obligations  

CO 4 Communicate effectively on all legal matters and 

          become law abiding citizens.  
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T.Y. B.Com 

 

Business Environment 

 

CO 1 Students will be familiar with the business environment. 

          Improvement in the knowledge of social, legal, technical 

          and allied environment.  

CO 2 Ability to identify business issues and problems and 

          analyze them.  

CO 3 Knowledge of new trends in socio cultural environment.  

T.Y. B.Com  

 

Modern Management 

Practice  

 

CO 1. Students can understand the concept of  management  

     and new trends in management  

CO 2. Development in leadership & communication skills  

CO 3. Familiar with the nature and scope of management.  

CO 4. Acquaint with Modern Management Practices.  

 

T.Y. B.Com  

 

Co-operative 

Development  

 

CO 1. Student will understand meaning and principles of Co- 

     operation.  

CO 2. Knowing about the the agricultural and Non-agricultural   

     Credit Co-operative institutions  

CO 3. Knows the Co-operative movement in Maharashtra. 

 

T.Y. B.Com  

 

Advanced Accountancy  

Paper - I  

CO 1. Students can understand the Bank Final Account  

CO 2. Knowledge about Insurance claim in respect of loss of  

       Stock or Profit of loss policy  

CO 3. Introduction of Management Accounting and Cost  

       Accounting  

 

T.Y. B.Com  

 

Advanced Accountancy  

(Audit)Paper - II  

CO 1. Understand the concept of auditing and other discipline.  

CO 2. Understand about advanced aspects of accounting      

     related to audit work and  assurance standards.  

CO 3. Understand the concept of tax audit and government   

     audit.  

CO 4. Acquired knowledge about  

T.Y. B.Com  

 

Advanced Accountancy  

Paper - III  

CO 1. Understanding of cost accounting  

CO 2. Student can elements of cost  

CO 3. Knowing understanding different methods material  

     pricing  

T.Y. B.Com  

 

Advanced Accountancy  

(Taxation)Paper - IV  

CO 1. Students can know the various provisions relating to 

      income &income tax.  

CO 2. Students can understand the basic concepts of IT Ac 

      and scheme of taxation in India.  

CO 3. Students can compute income and tax of an individual 

       assesses  

T.Y. B.Com  

 

Industrial Management 

CO1: Understand the concepts related to Production. 

CO2: Demonstrate the roles, skills and functions of management. 

CO3: Analyze effective application of PPM knowledge to diagnose and  

         solve organizational problems and develop optimal managerial   

          decisions. 

CO4: Understand the complexities associated with management of  

          human resources in the organizations and integrate the learning in    

         handling these complexities 

 


